
Reporting Contacts for Instagram Accounts 

Instagram has become an important tool for our programs and the contacts should be reported to 
show the reach achieved through our social media efforts.  

Below are the general steps to reporting Instagram contacts, followed by specifics on finding 
the contact numbers. 

How to report Instagram contacts: 
-Log into AIMS and go to “My Reporting”
-Go to “Report” for the objective area that your posts relate to (e.g. IPM for PAT training

announcements, Family Economics for Arkansas Saves information). 

-You will see the section “Social Media & Website,” click “More…” to expand and report.



-Along the “Pinterest/Instagram” row, you will enter in your contacts for Instagram.
-Direct Contacts include “likes,” “shares,” and comments made on each post.
-Indirect Contacts include your total “reach” (pages) or “seen” (individuals or groups)

contacts.
-“Total number of time the method is used” refers to the number of unique posts you created

for that reporting period. 

NOTE: If your “followers” are a mix of adults and youth, divide up the indirect contacts 
proportionally to the approximate adult/youth breakdown. For example, if you have 100 
followers, 80 are adults and 20 are youth, divide any contact counts 80% adult and 20% youth. 

Individual Accounts (not business) 

Indirect Contacts- Non-business accounts do not track seen/reach, so for these types of 
accounts, you will not report indirect contacts. 

Direct Contacts- Likes, shares, and comments (below would count as 57 contacts) 



Business Accounts 

-Utilize the “Insights” feature on your Instagram posts.
-Only accessible from your mobile app.

-Indirect Contacts- Reach (impressions is duplicated, so avoid using that number)
-Direct Contacts- Likes, Comments, Shares

View Insights on your Instagram Stories 
You can use Instagram insights to view metrics related to organic and promoted stories. While stories only last for 24 
hours before expiring, you can view insights on past stories for up to seven days after they’re created. Keep in mind that 
you can only see insights for stories you've shared since you converted to a business or creator account. While you can 
view insights on past stories, you won't be able to view past stories that have expired. 

Before you begin 

1. You need to have a business or creator account on Instagram to view insights on your stories.

View Insights on your Instagram Stories 

To view insights on your stories: 



1. Go to your story by tapping your profile picture on the top of your feed or profile. 
• If you want to view insights on a past story, tap the Insights action button on your profile and 

find the story under Content You Shared. 
2. Swipe up on your story image or video. 

Now, you'll be able to see how many likes, comments, shares, and saves your story got. You'll also see other Interactions 
and Discovery metrics. 

Note that you can also view insights on your Stories under your overall account insights. You can access these through 

the Insights action button on your profile or by tapping Insights under . 

 
How do I see insights for a video I uploaded to IGTV on Instagram? 
Once you upload a video to IGTV, you can see insights such as likes, comments, view count, average percent of video 
watched, and an audience retention graph. 

To see insights for a video you upload to IGTV: 

1. Tap to open the video. 

2. Tap  (iPhone) or  (Android) at the bottom of the video. 
3. Tap View Insights. 

Note: Only you can see the average percent watched by viewers and the audience retention line graph. However, likes, 
comments and view count are visible to people who watch your video, just like they are in Feed. 

 
 
 
 
If you have any questions about reporting your social media contacts, you can call or email 
Amy Cofer, 501-671-2327 or acofer@uada.edu.  
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