UADA Guide to Reporting Contacts in PEARS
Most of the Direct Educational Contacts currently reported in AIMS that require demographic information will be entered into PEARS under the Program Activities module. Contacts that do not fit into Program Activities will be reported in the Direct Contacts module or Indirect Activities module. 
	What’s being reported in AIMS
	Where to report in PEARS

	Demonstrations
	Program Activities

	Display/Exhibits  
	Indirect Activities

	Educational Class: Series, 2-4 sessions
	Program Activities

	Educational Class: Series, 5 sessions or more
	Program Activities

	Educational Class: Single session
	Program Activities

	Educational resources (Hand-outs, DVDs, etc.) 
	Indirect Activities

	Email 
	Direct Contacts

	Farm /Landowner visits
	Direct Contacts

	Field Day/Tour/Camp
	Program Activities

	Group Meeting
	Program Activities

	In-Person Promotion/Outreach/Recognition
	Direct Contacts

	Mail  
	Direct Contacts

	Mass Mailing 
	Indirect Activities

	Meetings 
	Direct Contacts

	Newsletters including electronic 
	Indirect Activities

	Newspaper Articles 
	Indirect Activities

	One-on-One Consultations/Meetings
	Direct Contacts

	Phone 
	Direct Contacts

	Podcast  
	Indirect Activities

	Public Service Announcements 
	Indirect Activities

	Radio Media Program  
	Indirect Activities

	Social media 
	Direct Contacts or Indirect Activities (depends on contact type)

	Staffed Display
	Direct Contacts

	Technology-Based Media (CD,DVD, etc.) 
	Indirect Activities

	Train-the-Trainer Workshop
	Program Activities

	TV Media Program  
	Indirect Activities

	Web-Based Instruction/Education
	Program Activities

	Website 
	Direct Contacts or Indirect Activities (depends on contact type)


The three modules where contacts will be reported are Program Activities, Direct Contacts and Indirect Activities. 
1. Program Activities are group-based educational activities where participants are actively engaged in a learning process. These activities involve the delivery of an evidence-based intervention or a research-based educational program.
Methods used to report as program activities:
· Demonstrations 
· Educational Class: Single session 
· Educational Class: Series, 2-4 sessions 
· Educational Class: Series, 5 sessions or more 
· Field Day/Tour/Camp 
· Group Meeting
· Train-the-Trainer Workshop 
· Web-Based Instruction/Education

2. Direct Contacts are any direct educational activities including one-on-one interactions that do not meet the program activity definition. This includes all Direct Contacts Methods currently reported in AIMS that do not require demographic information, along with a few exceptions noted above such as farm/landowner visits, one-on-one consultations, and staff displays.
Please note that PEARS offers options for reporting demographic information under Direct Contacts, which differs from AIMS. Additionally, social media and website activities may be reported as both Direct and Indirect Contacts, depending on the nature of the engagement (see social media guideline for more information).
Methods used to report direct contacts:
· 
· Email
· In-Person
· Phone
· Social media
· Text
· Video Conference
· Farm/Landowner visits
· One-on-Consultation/Meeting
· Staff Display
· Website


3. Indirect Activities refer to one-way educational activities or communications where there is no direct interaction between the educator and the audience. These are reported under the Indirect Activities module in PEARS. 
This typically involves mass communication or distribution of materials. No demographic information is required. 
Methods reported as indirect contacts:
· Articles
· Billboards, bus/van wraps, other signage
· Calendars
· Community Events/fairs (in which participated)
· Community Events/fairs (only sponsored)
· Electronic Materials (e.g. email and electronic newsletters or mailings/text messaging)
· Fact sheet
· Hardcopy materials (e.g., calendars, fact sheets, flyers, pamphlets, recipe cards, newsletter for mailing)
· Journal Articles
· Nutrition Education reinforcement items (e.g., pencils, pens, wallet reference cards, magnets, door hangers, and cups with educational messages)
· Point of sale or distribution signage (e.g., displays of window cling in retail stores)
· Radio interview
· Radio public service announcement
· Site-level assets (e.g., posters, banners, a frames, displays)
· Social media (Facebook, Twitter/X, Pinterest, and blogs)
· Software application
· TV interview
· TV public service announcements
· Videos (includes CD, DVD, USB, etc.)
· Videos (includes Youtube)
· Websites
